O’LOUGHLIN TRADE SHOWS

PRESENTED BY

LE UPOLD

THE NORTHWEST'S BESTSPORTSMEN'S SHOWS
' g v



JANUARY 2021 FEBRUARY 2021 MARCH 2021

oM T W T B S SO e We it P s s M T W T E’S
1 2 120 53 St 5 6 17243 4.5 6
3 7 5 67 80 7 8 9 11 N12X13] 7 8 9 100G
10 11 12 13 14 15 16 D 15 16 17 18 19 20 @ 15 16 17 18 19 20
17 18 19 20 21 22 23 21 22 23 24 25 26 27 21 22 23 24 25 26 27
24 25 26 P D D QD 28 28 29 30 31
@ 34th Annual 46th Anmual 22nd Annual
WASHINGTON PACIFIC NORTHWEST CENTRAL OREGON
SPORTSMEN’S SHOW: SPORTSMEN’S SHOW: SPORTSMEN’S SHOW:-
JANUARY 27-31, 2021 FEBRUARY 10-14, 2021 MARCH 11-14, 2021
Washington State Fair Portland Expo Center Deschutes County Fair
Events Center Portland, Oregon & Expo Center

Puyallup, Washington

o may %@ LEUPOLD Redmond, Oregon

hont

 mAa»6 mcr ol




The Sport Show series is not
only the biggest, best attended
sportsmen’s shows in the West,
they’re also the most productive
consumer shows in the region. The
success of the Sport Shows reflects
decades of work and continual
improvement resulting in the
largest and strongest purchasing
audience in the Northwest.

* Recent studies confirm the
Sport Shows are most influential
in customer purchasing.*

* Get in front of thousands of
targeted prospects.

* The quality and quantity of
Sport Show crowds are known
nationwide.

* Exhibitor limit in each business
category to maximize your sales.

* freedom to buy space in any
or all O’Loughlin shows.

* Four generations of trade show
expertise to support you.

* Center for Exhibition Research, 9,215 attendees were
surveyed and 8 out of 10 rate face-to-face interaction
with vendors as very or extremely important in making
a final buying decision. 2017 Sportsmen’s Show exit
survey confirmed this finding.

WHAT YOU GET AT O’LOUGHLIN SHOWS...

* The Biggest, Best Attended Shows
e First Rate Outdoor Sports Exhibitors
e High Visibility Media Advertising

* Multi-Media PR Coverage

* Focused Target Markets

* Pre-Qualified Prospects

¢ Ideal Show Dates

e The Best Buildings in Each Market
e Equipment/Product Demo Areas

* Designed Crowd Traffic Patterns

* Maximum Booth Exposure

* Professional 24-Hour Security

e Reduced Headquarters Hotel Rates
* Move-In, Move-Out Assistance

* Professional On-Site Staff

* One Free 5 Amp Electrical
Outlet Per Boot

* Decorator Package Availability

* Industry/Consumer Networking

* Exciting Selling-Oriented Atmosphere
* Crowd-Drawing Seminar Speakers

* Unmatched Feature Attractions

* Fresh Innovative Ideas Every Season

* Over 80 Years of Show Expertise

* Four Generations of Personalized,
Family Service

We'll bring the crowds, you OTHER GREAT O’LOUGHLIN SHOWS

bring your business and together

we'll grow market share, sales Portland Tacoma ‘ Northwest Portland Fall Tacoma lfall
and profits! Join us for the 2021 Boat Show” RV Show Food Show" RV & Van Show” RV Show
season! Jan. 13 - 17, 2021 Jan. 21 - 24, 2021 Apr. 18 - 19, 2021 Sept. 16 - 19, 2021 Oct. 7 - 10, 2021

Portland Expo Center = Tacoma Dome Portland Expo Center Portland Expo Center Tacoma Dome



The biggest names in fishing and hunting are
Jeatured in the Sport Shows popular seminar
series. These seminars are instrumental in

driving attendance and buying.
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EMERGENCY EXIT

BOOTH SPACE

$1,400 US per 8x10' Booth

First increase in four years.

Each booth -
furnished
with 8’

backwall

sidewall drapes and one
5 amp electrical outlet at

no extra charge.
visa @2 & =~

[=yvepe

Payments made with a credit card will have a 2.5%

processing fee added to the total cost of the space.
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BULK SPACE

Indoor
$3.50 US per Sq. Ft.

Outdoor
$1.50 US per Sq. Ft.

First increase in six years.

No drapes or space
dividers furnished.

Electrical—first 1000
receives one 5 amp

outlet; each additional
7500 receives another
5 amp outlet, indoor or

outdoor bulk space.

Baxter Auto Parts iconic Kids Trout Pond is now seeing its
third generation of anglers. With the kids come the families!
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Thurs., Jan. 28 ....... 12 nn to 8 pm N
Fri., Jan. 29............ 12 nn to 8 pm s i spormENs
Sat., Jan. 30 .......... 10 amto 8 pm B 182182182 212288883 E|C
Sun., Jan. 31.......... 10 amto 4 pm N=/TT .

FREIGHT DOORS, ELEVATORS AND POSTS

Expo Hall Pavilion, Main Floor
Freight Doors: Freight Doors:

Front: 9’ x 10’ 8 x7

Back: 26’ x 10’ 12’ x 12’

Posts: 10” x 10” Posts: 15" x 15”7

ShowPlex Pavilion, 2nd Floor
Freight Doors: Freight Doors:
18'H x 14'W 8 x6'10”

Inside Double Doors:
SYMBOLS 711" x 7T

Posts: 12" x 127
EP Electrical Panel Elevator: 4’ x 7
FH Fire Hose
LP Lamp Post
X Post

FREE PARKING

FOR 5000 VEHICLES

The Washington Sportsmen’s Show Outdoor Cooking Competition
has been an exclusive and unique show feature that has captured the
imagination that pulls ® crowds from across the Northwest.

EMERGENCY
EXIT

For more information, contact

O’LOUGHLIN

TRADE SHOWS.

503-246-8291
800-343-6973 U.S. ONLY
Fax 503-246-1066

P.O. Box 80750
Portland, OR 97280-1750 U.S.A.

website: thesportshows.com
email: info@otshows.com

‘a fb.com/thesportshows

g @ #WASportShow
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REDMOND

CENTRAL OREGON SPORTSMEN’S SHOW

MARCH 11-14, 2021
DESCHUTES COUNTY FAIR & EXPO CENTER

BOOTH SPACE

$800 US per 8x10' Booth

“|I|lii ﬂl

Each booth furnished with
8’ backwall drapes and 3’
sidewall drapes and one
electrical outlet up to 5
amps at no extra charge.

AISLE WIDTHS

Main north / south and
entry aisles shaded in
yellow are extended

BULK SPACE

$1.85 US per Sq. Ft.
$1.00 US per Sq. Ft

Indoor
Outdoor

MIDDLE **
SISTER &

No drapes/space dividers furnished with bulk space.

Electrical—first 1000 &1 gets one 5 amp outlet;
each additional 750 7 receives another 5 amp
outlet, indoor or outdoor bulk space.

EXHIBIT HOURS

Subject to change

Thurs., Mar. 11 ...... 12 nn to 8 pm
Fri., Mar. 12 .......... 12 nn to 8 pm
Sat., Mar. 13 ......... 10 am to 8 pm
Sun., Mar. 14 ........ 10 am to 4 pm

to 12'to 14' to
comply with COVID
safety measures.
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The Central Oregon Sportsmen's
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Show was one of the early
casualties of the COVID-19
pandemic. Expect pent-up demand
and huge crowds in 2021 as
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SHOW ADVERTISING

NEW! DRIVE TRAFFIC WITH ONLINE LISTINGS!

INCREASE YOUR VISIBILITY IN THE WEEKS AND MONTHS PRIOR TO, DURING AND AFTER THE SHOW.
1. EXHIBITOR WEBSITE LISTING UPGRADE AND TRADING POST EXHIBITOR WEBSITE LISTINGS

The “Exhibitor Listing” is one of the most trafficked areas of the Sportsmen’s Show* website. Show goers visit the listing to see who's in the show and where they are. They also refer
to this listing after the show. We keep these listings live for a month following the show. Improve your visibility through one of these four options so you stand out from the crowd.

A. FREE

Business name & booth number

ABC COMPANY
Booth 343

B. BOLD price per show
$200 Washington

$200 Pacific Northwest
$100 Central Oregon

Business name and booth number in
bold with web link or phone number.
Inclusion in year round Sportsmen’s
Show Trading Post Online Outdoor
Directory with signed contract and full
payment for advertising upgrades.

ABC COMPANY
Booth 343

C. ENHANCED price per show
$350 Washington

$350 Pacific Northwest
$250 Central Oregon

D. PREMIUM Jfor all three shows

$650 Exhibitor

Business name, logo, website link, video,
Instagram and/or Facebook link, and up to 400
characters for profile included in all three show
directories. Inclusion in year round Sportsmen’s
Show Trading Post Online Outdoor Directory
with signed contract and full payment for
advertising upgrades.

$2000 Non-Exhibitor

Awailable only to past exhibitors.

Business name, logo, website link, video,
Instagram and/or Facebook link, and up to 400
characters for profile included in all three show
directories PLUS the year round Sportsmen’s
Show Trading Post Online Outdoor Directory.

ABC@

COMPANY

ABC coMPANY (] @
BOOTH 1220

Business name, booth
number, logo, website

link, and up to 200

ABC

COMPANY

ABC Marine is the Northwest's leading fishing
boat and outboard dealer. Featuring Seven
Strand, Fish Slayer and Arctic brand boats and
Yopipi Outboards, ABC Marine has region’s
biggest selection at the best prices, every day!
Expert rigging, service and sales are your

characters for profile.
Inclusion in year round
Sportsmen’s Show
Trading Post Online
Outdoor Directory with
signed contract and full

ABC COMPANY

BOOTH 1003 | ANYTOWN, USA

ABC Ouffitters is your gateway to the
world's best hunts. Specializing in
international hunts. All-inclusive
packages. We handle every detail from

payment for advertising upgrades.

assurance of peak performance every fishing trip!
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SPORTSMEN’S SHOW TRADING POST
YEAR-ROUND ONLINE OUTDOOR DIRECTORY
Runs from October 1st, 2020 to September 30, 2021.

'The Sportsmen’s Show Trading Post is an online outdoor directory
designed expressly for Pacific Northwest outdoor enthusiasts.

Heavily promoted through various social media platforms using
paid promotion, this new directory capitalizes on the strong
reputation of the Sport Shows and the hundreds of exhibitors
who participate at these Northwest shows.

For past exhibitors not exhibiting in these shows there is an option
to purchase a Premium Listing that is included in the exhibitor list
of all three Sportsmen's Shows, as well as the Sportsmen's Show

Trading Post.
With the purchase of a Bold, Enhanced or Premium Listing your

business is included in the year-round directory with signed contract
and full payment for advertising upgrades in any or all of the three
Sportsmen's Shows.

It’s the region’s best outdoor advertising buy! Elevate your show
presence with an advertising upgrade in one or more Exhibitor
Listings and when you do, youre immediately included in Sportsmen’s

Show Trading Post Online Outdoor Directory for free!

Reach tens of thousands of passionate, enthusiastic consumers.
'The Sport Shows reach the biggest retail audience in the region.
Sign-up today!

Year-round listing will be posted from October 1st, 2020 to
September 30th, 2021.

Check with your sales person for a complete list of categories.
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2. ADVERTISE ON THE OFFICIAL SHOW WEBSITE

Take advantage of enormous website traffic before and during
the shows with our limited website advertising opportunity.
There are only 6 positions available and they occur on the
show information page, the most heavily trafficked page
on the website. Ads are sized to 300 x 250. All ads can be
linked to websites or specific web pages.

300x 250 300x250 300x250

THIS IS THE BIG ONE!™

gy MILITARY

uuuuu
aaaaaa
JUMIORS

12 DAY
TR

» 300x250 300x250 300 x 250

PAGE VIEW STATS: AD RATES:

Washington 93,128 Nov. - January $1,000/ad
Pacific NW 145,381 Nov. -.Mid February $1,250/ad
Central OR 35,563 Jan. - Mid March $750/ad

Average traffic over 4 months - 2019/2020.

3. ADVERTISE IN THE OFFICIAL SHOW GUIDE

The Sport Shows are the Northwest’s most attended
fishing, hunting and outdoor-recreation related
consumer shows. They’re selling shows and shoppers
come to buy! Get your message in front of thousands
of buyers at the point of sale and optimize your
participation in these shows with advertising in the
Show Guide. There’s a number of ad sizes to choose
from but space is limited so sign-up early.

Full Page Bleed Hal.f Page
85" x 11" Horizontal
must include 7.5"x4.75"
1/8" bleed
live area
8" x10.5"
1/4 Page Business Card
3.5"x4.75" 3.5"x2.375"
AD RATES: Washington Pacific NW
Full Page $2,500 $2,500
Half Page $1,500 $1,500
Quarter Page $800 $800
Business Card $400 $400
Inside Front Cover $3,500 $3,500
Inside Back Cover $3,500 $3,500
Back Cover $5,000 $5,000

NUMBER OF GUIDES PRINTED:
Washington 20,000 Pacific NW 25,000

SHOW ADVERTISING
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